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to find the best deal 


TWO TEENS BUILD 

FOR ONE Sy Vi : | ‘DREAM’ CAR 

Armando Guzman Students place second in 
reviews the BMW X5 Nee nationwide DaimlerChrysler 


sport-utility vehicle p.6 L competition p.8 


Latinos On Wheels magazine, a supplement to newspapers, is a Latino majority-owned magazine that is an affiliate of On Wheels, Inc. 


No ladra, pero muerde. 


New Beetle Turbo S Se hos ae Beery MS 


lo. Agarra calle. 


LASUNOS 


Summer 2002 
Volume 2, Issue 3 


Two Cars in.One 
Stepping from everyday, 
high-performance sports 
car into the BMW XS ts a 
world-class experience 

on Germany's Autobahns 


by A ando Gu. a 


Build Your Own 

Students in Carmen Garcia's 
drafting class place second 
in DaimlerChrysler’s 
nationwide competition 


Dealing for Dollars 

Some basic information on 
understanding the ins and 
outs of financing a new vehicle 


By Art Garcia 


Behind the Wheel 

Results of recent test drives 
of the Lincoln Navigator 
Hyundai Tiburon, Volvo S6O 


Buckle Up! 
Volvo and the Edward Davis 


Education Foundation promote 


seatbelt use in California 


Diversity Career Fair 
Ethnic minorities will connect 


with auto industry and govern- 


ment for job opportunities 
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In Gear 

First Looks 


Dos carros en uno 

Conozca la experiencia de manejar 
el BMW XS, un carro deportivo de 
alto rendimiento, en las increibles 
carreteras de Alemania 


Armando Guemar 


Jovenes disenan 

el carro de sus sueños 

Los estudiantes de dibujo de Carmen 
Garcia ganaron segundo lugar en 

el concurso nacional patrocinado 
por la compania DaimlerChrysler 


El consumidor educado 

Como regatear en el precio de 
un automovil y conseguir el mejor 
financiamiento 


Art Garcia 


Nuevos Modelos 

Los resultados sobre El Navigator 
2003 de Lincoln, el Tiburon 2003 
de Hyundai y el Volvo S6O 2002 


Cinturones de seguridad 

Volvo y Edward Davis Education 
Foundation promueven cinturónes 
de seguridad en California 


Feria de Trabajos 

Representantes de la industria y 

el gobierno se reuniran con minorías 
sobre empleos 


Nota del Editor 
Cartas 
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Primeros Vistazos 


E VOLVO 


ACELERA MÁS RÁPIDO QUE EL 
BMW 325i, EL LEXUS 18300 Y : 
MERC ESan0) for life 


a3 OSTENTA 18 RECORDS DE el Volvo S60 T5. aumentará 


7 RESISTENCIA Y VELOCIDAD" la frecuencia con que usa la pista izquierda. 


:¢ “247 CABALLOS Y NINGUNO DE 
: ELLOS TIENE MIEDO DE CORRER" 


(CAR AND DRIVER) 


REVOLVOLUCION PERMANENTE EN VOLVOCARS.COM Y EN EL CONCESIONARIO LOCAL DE VOLVO. 


Volvo Cars of North America se enorgullece en respaldar la campaña “A ponerse el cinturón de seguridad, América” (“Buckle Up America”) 
para promover el uso del cinturón de seguridad en las comunidades afroamericana e hispana. 
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ar shopping ts fun. Financing a vehicle 

purchase, on the other hand. can be full 

of anxiety and trustration Consequently, 

Is not something most of us look 
forward to doing. 

How well vou fare in the area of aute finance 

will depend on vour creditworthiness, ie. vour 

credit history. Many Latinos traditionally pay in 


Andres Tobar 


cash tor their purchases instead of buving on 
credit, thus, no credit history 

Just because vou've never bought on-time, so to speak, 
doesn’t mean vou can't get a loan. Some lending institu- 
tions understand that and it’s important to seek them out 
Phev can help vou maneuver through the process. When 
tcomes to establishing credit, some finance companies 
lave gotten creative. For example, if vou can show that sev 
eral members of the family live in the same house, will use 
the vehicle as transportation, and will contribute to the loan 
yavment, Vou can quality 


In this issue, we detail all of the financing options vou 


lave to get into anew vehicle. We give vou information to 
make the right choices suitable for your situation. Out 
cover story, by Art Garcia, will walk vou through the 


drocess step-by-step. We are proud to share this informa- 
tion with vou 

It’s time for us to become consumer savvy. Phere is so much 
information that can help us make good buying decisions. To 
sav“l didn’t know” is no longer an excuse. Go to the library, 
surf the Internet, or pass along vour copy of Latinos On Wheel 
to vour friends. here is enough information to go around, { a aD 
and we all can benefit 

So, as vou are out enjoving the casual days of summer, day 
dreaming about getting that new car, don’t stop there. Even 
though vou think it might not be possible to get a loan, 
remember, auto dealers are in the business of selling cars. They 
Want to sell vou a car. 
Just make sure vou have the right information to get the 


best deal 


Clin. ha 
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LETTERS TO THE EDITOR 


Stuck on the Stick 

It was great to see Valerie Menard's aru- 
cle, “Save the Stick!” (Latinos: On 
Wheels, Winter 02). She is so right that 
knowing how to drive a manual trans- 
mission adds to driving enjovment. | 
place it right up there with knowing 
how to ride a bievele and how to swim 


It's one of the skills that enrich a per 


son's lite by allowing them more fun 

experiences. Also, its an important skill, 

because one never knows when it might 
be needed in an emergency 

John Clinard 

Western Regional Manager 

Ford Motor Company Public Affairs 


Welcome to the Club 
It was great to see anew national pub 
lication for Latinos that recognizes the 
value of the powerful network quiet 
created by Hispanic publications across 
the United States 

We are over 200-streng in) the 
National Association of Pispanic 
Publications, with an impressive com 
bined circulation nearing 10 million 
copies a week. We are definitely a new 
power to be reckoned with 

Latinos On Wheels has the opportun: 
tv to very efficiently service its chents 


and grow 


Philadelphia 


We want to hear from you. Do you like 
what you see? Are the articles 
informative or irrelevant? Got 
something on your mind? Let's hear 
it. Send your comments, questions or 


suggestions to us via e-mail at 
Comments@onwheelsinc.com or via 
fax at 313-963-7778. Or mail to 
Latinos On Wheels magazine, 585 E. 
Larned, Suite 100, Detroit, Mich. 48226. 


Meeting a Need 


| would like to congratulate vou for the 


wonderful job on Lutnos On Wheels. 1 


| was reading vour new magazine and was 
| very impressed with the information 


and lavout. P truly believe that this mag 
azine Is something the Latino commu 
nity has needed for a long time. lts high 
quality and valuable information are 
sure to make it a great success. | wish 
vou all the very best 

Luis H Rossi, Chicaqe 


Enjoys New Publication 
W ot n saw the new publication, Latino 
On Wheels, 1 was overjoved. Finally, 
nda here’s a publication es 
acknowledges the presence of Latinos 
and their importance to the auto indus 
trv. Not only did | enjoy the insightful 
articles, butl also appreciated all of the 
new car display advertisements that 
showed Latinos within the magazine. 
What Latinos On Wheels has con 
firmed is what we've already known: 
Latinos play an integral part in the auto 
dustry, not enly as workers, but also 
AS CONSUMETS 
In the state of Michigan, the Latin 
community has experienced rapid 
growth (60 percent), according, to the 
2000 US, Census. Latinos On Wheels was 
long overdue and lam eestatic that itis 
one of America’s newest publications 
Belda Garza 


Michigan State Representative 


8th District. Southwest Detroit-River Rouge 


Nos gustaria saber de usted. gle 
gusta esta revista? ¢Los articulos le 
parecen interesantes y tienen 
relevancia? ¿Se le ocurre alguna idea? 
Por favor mándenos sus preguntas, 
comentarios, sugerencias por via email 
a Con henta io nalmallas: com o por 
via fax al 313-963-7778. También por 
correo a Latinos On Wheels, 585 E. 
Larned, Suite 100, Detroit, MI 48226. 
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_™ Two Vehicles in One? 


By Armando Guzman 


The © 


V first opportunity to drive a 

¿MIN wis bre slicer acer 

8 dent. Last 
Stuttgart, Germany, taking a course on 


ear LaS na 


high-speed driving. ln mv daily life, 1 
drive a very fast high- performance 
sports car. have always owned differ 
ent models of this brand of German 
automobile and, frankly, | was sure 
others would not impress me. How 
wrong Twas! 

Before leaving omy heme in 
Washington, | reserved a BMW for 
delivery to the Frankfurt airpert and was 
expecting a3 Series sedan. During a 
phone conversation the attendant men- 
tioned something about a 25% and I 
sumed she was talking about the 5 
‘ries sedan. | wanted something small 


vt nevertheless, Paccepted 


Magine mv surprise when | was 
handed the kevs toan NS SUV At first, 
l thought the SUV was too large and, 
worse, that it wouldn't provide driving 
thrills on the Autobahn. My wife insist- 
cd, though, arguing that it wouldn't be 
bad te have a luxury SUV for the long 
drives we were going to be taking. The 
fellow who delivered the car cautioned: 
“Watehat! Thus baby really tes.” Several 
Kilometers atter T lett the airport. 1 
understood what he meant. 

Phe NS performed incredibly for an 
SUV. with a powerful 4.4-liter Vs 
engine smoothly delivering 290 horse- 
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power and travelling to 60 miles per 
hour in just 5.6 seconds. The tecling 
Was one of riding ina huge sports car. 
Its powerful brakes gave me the con- 
fidence to push this Bavarian baby to 
its limits 

Fast forward to 2002, and this vear’s 
NS is equipped with many useful tea- 
tures. Nenon lights are available and the 
small rear cargo area can be equipped 
with a sliding platform that allows vou 
to pack luggage for five passengers with 
very little effort. AIL NSs are equipped 


with parking distance control sensors. 


Every time vou engage reverse, the right 
side-view mirror tilts to let vou see the 


curb, saving those expensive alloy 
Wheels from “curb rash.” 


The NS looks 


Ergonomically, Us carefully designed to 


great inside. 
maximize driver comfort and conven- 
tence, Turn off the engine and the steer- 
ing Wheel automatically changes position 
to let vou exit. and enter the car easily, 
Leather, wood and plastics are of high 
quality and the 10-speaker sound system 
can challenge the best concert hall for 
Phe BMW NS starts at $45,000. 


One last word: Tf vou want a world- 


« Arlt 


ass, all-wheel-drive luxury SUV, the 
SMIW NS is for vou. It’s available with an 
Mine six, or a pair of powerful VS 
ngines. But make no mistake about it: 


w NSisamony the best combination of 
sport utility vehicle and luxury sedan. 
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AHORA CON ESPACIO PARA SIETE PERSONAS Y TODAS $ 


muchas cosas que quizá tú no tengas; como un cómodo asiento con 
espacio para adultos en la tercera fila, de fácil acceso. Además, 
tienen asientos en la segunda fila que —presta atención—pueden 
reclinarse. Más aún, los asientos son increíblemente flexibles: tanto 
los de la segunda fila como los de la tercera fila pueden 


cambiarse de posición, para acomodar personas o carga, según se 


necesite. Con dos personas y los asientos traseros plegados, el 


TrailBlazer EXT te ofrece cerca de 100 pies cúbicos de espacio para carga trasera. Aún con 7 pasajeros, quedan unos 22 pies cúbicos de espacio. Y como si 
fe =a 
todo esto fuera poco, te brinda 270 caballos de fuerza, más que cualquier otro SUV de tamaño mediano en su clase. Chevy ™ TrailBlazer EXT™™ . Con tanto 


espacio y poder, lo único para lo que no hay lugar es para las dudas 


CHEVY TRAILBLAZER sai TODA LA VIDA 


*Basado en caballos de fuerza. Se excluyen otros vehiculos de GM 
Chevrolet es una marca registrada de GM Corp. 2002 GM Corp. ¡Abróchate! ¡Tu cinturón es tu vida! 1-800-950-8246 o chevy.com/chevys 


Florida's Miami Killian High School team shows the concept car design 
that won second place in DaimlerChrysler’s Build Your Dream Vehicle competition. 
Left to right are Ryan Sevick, Jairo Feria, Marcelo Silva, Jamie Mitrani and Grace Febles. 


High School Teams 
Challenged to Design 
Tomorrow’s ‘Dream’ Cars 


armen Garela’s dratting class at 
Miami Killian Pligh Scheel in 
Florida is on a roll, one she 
hopes will lead to a bigger prize in next 
vear’s Buld Your Dream Vehicle (BYDYV) 
program. a DamlerChrysler-sponsored 
compeution for high schools across the 
country, Last spring, her team of five stu 
dents, including four Latinos, placed ses 
ondin the BYDYV Southeast regional finals, 
up trom third last vear and tailing to place 
the vear before. Phe student team, com 
peuing against PE other regional schools. 
won a trephy and 51,500 that will go 
towards buving equipment for next vear’s 
compention 
Garcia, who's been teaching at Killian 
tive vears and also serves as the Lechnologs 
Student Associations adviser, divided her 
class inte three groups that participated in 


the case study assignment of creating a cal 
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that could reach at least 40 miles per gal- 
lon. The teams created an NV 150 model 
feevlinder, 1.4-liter gas/clectric. hybrid 
“made to look like a sports car, even though 
it doesn’t have the full power ob a sports 
car” Ms. Garcia explained 

Amony the five Killian team presenters in 
the regional finals at DaimlerChrysler head- 
quarters in Auburn Hills, Mich. were Jaime 
Mitrant, senior a Cuban: Marcelo Silva, sen- 
tor, from Uruguay: Grace Febles, senior, 
Colombian: Jarro Feria, junior, a Colombian- 
Cuban, and Rvan Seveik, junior 

Now inits ninth vear, the BYDV pro- 
vram drew 202 entries trom more than S6 
high schools in five regions that are chal 
lenged to design tomorrow's “dreamó cars 
today. Phe final first-place winning team 


took S6,000 back to its school 


GM Mobilizes to 
Educate Parents on 
Dangers of Leaving 
Kids Alone in Vehicles 


espite annual warnings to parents 

and caregivers that leaving kids 

unattended in hot cars can have 
tragic consequences, at least 30 children 
died last vear of hypothermia, a potental- 
v deadly heat-related illness. 

On the heels of the latest deaths, a new 
voll by the National SAFE KIDS Campaign 
and General Motors finds more adults over- 
all are becoming aware of the dangers of 
caving children unattended in or around a 


motor vehicle. Yetone in five voung parents 


relieves Is acceptable to leave kids alone 
GM and SAFE KIDS announced recents 
they will intensify thei “Never Leave Your 
Child Alone? education outreach program. 

GM and SAFE KIDS will continue 
distributing Spanish- and English 
language brochures to more than 300 
SAFE KIDS coalitions nationwide this 
vean Copies of the brochures can be 
200-0001 


You can download the brochure from 


obtained by calling toll-free S66 


www.emabilitv.com and www.safekids.org. 


WHAT YOU NEED TO KNOW TO KEEP YOUR 
KIDS SAFE AROUND CARS IN WARM WEATHER. 


in Gear 


Al 


yf 


Online Sales of Autos 
Growing Slowly, Internet 
Use by Latinos Gaining 
Rapidly 

ntermet- generated auto sales are grow 

ing ata slow but steady pace but won't 

reach the level ot off-line sales anytime 
soon, says a Jupiter Market Forecast 
Report that finds the Web is more valu- 
able to consumers for research than trans- 
actions. It predicts that by 2006, nearly one 
In three new car purchases will be an 
Internet-generated sale. 

Expect Latino consumers to be in the 


online action. Another recent study found 


that more than SO percent of Latinos use 


the Internet regularly and two-thirds have 
used itat least once. Last vear, only 30 per- 
centof Latinos used the Internet regular- 
Iv, stl growth in Latino online hookups 
is three times that of non: Latinos, report- 
ed the Roslow Research Group, a New 


York marketing research firm 


Honda Ties Pilot SUV 
Launch to Spanish 
National Radio/TV Ads 


vee the importance of light trucks 

to Latino consumers, American 

Honda is kicking off its first nation 
abad campaign tor the Pilot, its newest SUV 
Phe 30-second UV and 60-second radio 
spots In Spanish were created by Honda's 
hispanic ad agency, La Agencia de Oren & 
Associates in Los Angeles. It’s the first ume 
fonda has advertised a mid-size SUV to 
the Latino market. 

“Our Hispanic advertising ts developed 
wand tor the Hispanic market and is very 
distinet from our general market cam 
ueno said) Barbara Ponce, manager 
ot emerging markets for Hondas nation 


al advertising in Torrance, Cali. Honda 


las been targeting Latinos and African 


Ymerican markets since 1989 and 
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1 Year ago began [PEA 
adverusing to Asian 
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m En el concurso 
patrocinado por la 
compafiia Daimler 
Chrysler, “Construye el 
automóvil de tus sueños”, 
-más de doscientos 
equipos de estudiantes 
provenientes de 56 escuelas 
preparatorias de cinco regiones 
de los EEUU, participaron diseñando 
de los carros del futuro. 


American consumers. 
The Pilot's Latine 
ads will run through 


next March. 


m El jurado, compuesto de expertos en 
la rama automotriz, calificó los modelos 
entregados y el primer lugar obtuvo 
un premio de $6,000.00 en efectivo 
además de trofeos y otros regalos. 

w Por lo menos 30 niños murieron el 
año pasado de hipertermia, por el 
descuidado de sus padres o guardianes, 
cuando los dejaron solos adentro de 
un automóvil en un día de mucho 
calor. En respuesta a esta tragedia, 
la compañía General Motors y la 
Campaña Nacional “Niños bien cuidados” 
han aumentado sus programas 
educativos y de relaciones con la 
comunidad, los cuales les ofrecen 
información y materiales didácticos 
sobre estos temas en ingles y español. 


Honda's emerging markets manager 
Barbara Ponce 


In model vear 2001, 8.2 percent of 
Heanda’s 984,979 unit Sales were to 
Latinos, a share that has grown more than 
200 percent over the past 10 vears. Honda 


penn t “also ad oe ¥ ; de ic a 
currently also advertises its Accor VIC = La compañía American Honda Motor 


Co. iniciará una campaña publicitaria 
en español por radio y televisión 
anunciando su nuevo utilitario, de 
nombre Pilot. 


Odyssey and CRV models in Spanish 
through print media, 

Phe Pilot ads are amed at Latino dads 
because today they're “sharing the everv- 
dav tasks of taking the kids to soccer prac- 


tice or goma grocery shopping.” she said 


1 Esta es la primera vez que la 
compañía Honda hace publicidad de 
un utilitario mediano en mercado . 
latino. El año 2001, el 8.2% de las 
ventas de Honda, de un total de 
984,979 unidades, fueron al mercado 
latino y esta compañía está luchando 
por llegar a ser una de las cinco 
principales en ventas de vehículos 
utilitarios. 
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Phe PV spot shows a soccer dad parked 
at the Held. Overall, Ponce added, “ou 
goal is to mamntamn our leadership as the 
number-one selling passenger car brand 
to) Hispames. “Por the mid-size SUV 
category, Where the Pilot competes. our 
target Will establish Honda as one of the 


top five mn SUV sales.” 


When you buy a car you don’t want to gamble 
on finances or have a deaf ear to racial bias  syarcarcia 


Falling in love with a car is easy. You think about how fine you'll look behind 


the wheel, and picture the admiring looks of friends, family and neighbors as 


you cruise around town. You imagine your vehicle perched proudly in your 


driveway. It feels good. It feels right. Then the reality of the payments, and 


how you’re going to fit them into your budget, readily breaks the spell. Trauma 


replaces infatuation as you consider the financial burden of probably the 


second-biggest investment decision you'll make after purchasing a home. 


With new-car prices averaging 
520,000, it behooves buvers to shop 
around for financing, just as thor- 


oughly as they research the vehicle's 


spees and performance. In an age of 


the Internet and heightened con- 
sumer education, there’s no shortage 
of information and resources to help 
you get the facts and pick the vehicle 


that best meets vour personal and 


family needs. High-pressure sales 
pitches and ballyhooed promotional 
packages are part of the business of 
selling and leasing vehicles, so buvers 
must be prepared before walking into 
a dealership. Here are a few facts to 
help vou get started. 
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Fact One: 
Price Matters 


One of the biggest traps is falling fo 
this old line: “Price doesn’t matter. All 
that matters is the monthly payment.” 
Keep in mind, however, that vour pay 
ments are based on the underlying price 
According to Consumer Reports, ca 
buvers should ask the salesperson for 
ao vehicles invoice price and begin 


negotiations from there—noet from 


the manufacturers suggested retail 
price (MSRP). 

If the salesperson won't show vou 
the invoice, vou can find that informa- 
tion at www.ConsumerReports.org, 


or at vour local library. 


“The best consumer is an educat 
ed consumer,” advised Donna Kane, 
national manager of corporate mar 
keting for Hvundar Motor America 
Kane is a consumer advocate who 
serves on the business advisory board 
of Latino Health Access and is the 
creator, spokesperson and presenter 
of “Hvundals Power of the Purse” 
automouve empowerment work 
shops that help women make more 
ntormed car-buving decisions. A 


20-vear veteran of the automotive 


ndustry, she contends that trauma 
doesn’t have to be part of the drama 
of buving a car, if vou've done vour 
‘nancial homework. Savvy buvers 


now how to Nevotlate a price, she 
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negotiate a loan. 

For a ballpark figure of the cost of 
a vehicle, Kane offers this formula: 
Every $1,000 you finance for a car 
loan represents $20 to $25 in month- 
lv payments on a 60-month loan. “You 
need to know vour credit) status 
because only you know what vou can 
atford,” she said. 


Fact Two: 


Financing Varies 

Many buyers are lured into auto 
showrooms by unbelievably low 
interest rate offers of zero to three 
percent. The rates are real but only 
available to customers with pristine 
credit histories. 

Richard Rocha ts the finance direc 
tor at Patches Ford/Mercurv in 
‘Turlock, Calif, owned by Ed Garcia. 

“Shop around with vour bank or 
credit union. You can get pre-approved 
fora loan but some people come in and 
have no idea what the rates are,” Rocha 
reveals. “TP vou don’t have any idea, vou 
leave yourself open to someone charg- 
Ing vou 25 percent interest.” 

Latinos and other ethnic minori- 
ties must be particularly alert when 
signing financing agreements. Federal 
and state officials are now taking 
notice of too-frequent disparities and 
apparent racial discrimination in 
consumer credit markets, including 
“predatory lending” practices in the 
sale of homes and autos. 

Spurred by reports in the Philadelphia 
Inquirer, The New york Times, and the ABC 
newsmagazine “20/20, Congress and 
other lawmakers are taking a closer look 
at why interest rates are higher for 
nunority, homeowners, regardless of 
income, Spurred by legal action, lawvers 
analyzed for racial patterns what's 
believed to be the largest compilation of 
car financing data. The data indicated 
that minority customers In 33 states con- 


sistenuy paid higher finance charges for 
dealer-arranged auto loans than white 
customers, regardless of credit history. 
General Motors Acceptance Corp. 
and Nissan Motor Acceptance Corp., 
two of the nation’s largest auto 
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s, are accused, in a 
pair of class-action lawsuits, of 
involvement in loan arrangements 
with auto dealers that led to relative- 
ly higher finance charges for African 
Americans. Both companies deny the 
charges. Meanwhile, the U.S. Justice 
Department has intervened on the 
plaintiff's side in one of the cases. 

In vet another, more recent study 
looking at racial and ethnic patterns, 
analysis of more than six million 
auto loans made by Ford Motor 
Credit between 1997 and 2001 found 
that, regardless of their credit 
records, Latinos paid sharply higher 
Interest rates than non-Latinos. Vhe 
research, part of a lawsuit against 
Ford Motor Credit alleging discrim 
mation against Latino car buvers, 
turned up a difference that averaged 
about $266 per loan. 


Ignacio Macias: Point person on a new credit 
education outreach program for GMAC 


he study, underwritten by attor- 
nevs handling the alleged discrimina 
lion against Latino car purchasers, 
reported that for an average five-Vvear, 
$15,000 loan, Latinos with solid cred 


it ratings paid average interest rates of 


13.9 percent, compared with 12.94 


percent for non-Latinos with similar 


credit records. The difference would 


account for finance charge savings of 
$440 over five years. One of the plain- 
tiff attorneys said 26 percent interest 
rates were seen in some cases. 

Ford has denied the allegations, call- 
ing the study flawed and highly sub- 
jective. “That's not the way we do busi- 
ness,” said a Ford spokesperson. The 
company asserts a plaintiff's statisucian 
misrepresented numbers provided by 


Ford, thereby falsely suggesting bias. 


Fact Three: 
The Internet Can Help 


Access to the Internet by Latinos has 
soared, jumping to more than SO per 
centot those who are regularly online. 
That's up from only 30 percent of 
Latinos regularly using the Internet in 
2000, according to a recent survey by 
the Roslow Research Group, a New 
York marketing research company. It 
sad growth in Latino 
Internet usage 1s three 
times that of non-Latnos. 
Credit 
survival guides and even 


Information, 


charts to help vou budget 
aecar loan are posted on 
Internet Web sites and in 
written materials. Hivundar 
(WW w.hvundarusa com), 
for example, publishes a 
guide in Spanish and 
English that includes 
research references and a 
simple questionnaire to 
complete before even con 
tacting a dealebship. It also 
produces booklets on 
“Internet Caro Buying 
ipsa SLest sl psa 
and the pros and cons of 
buving versus leasing 
Virtually all automakers 
have Web sites, many of 
them with similar helprul buying and 
financing guidance 

GMAC Financial Services offers an 
“Atfordability Calculator” on its Web 
site (www.gmacis.com) to help vou 
determine how much vehicle vou 
should buy, as well as a “Payment 
Estimator” to spell out how much 


vou spend each month, based on the 
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financing option and vehicle you 
select. It also includes a downloadable 
brochure, “What You Need to Know 
About Getting, Using, and Keeping 
Credit.” A copy can be obtained by 
phoning toll-free 1-S00-32-SMART. 

DaimlerChrysler Services has a 
payment estimator on its Web site 
(www.chryslerfinancial.com) that pro- 
vides the latest information on man 
ufacturer rebates and other incentives. 


Just enter vour zip code and model 


preference and up pop incentives for 


Donna Kane: Hyundai's “Power of the Purse” presenter to 


that vehicle in vour local market. The 
site also figures monthly car payments 
and interest, based on the down pay- 
ment and length of the loan. 

“We're allowing the consumer to 
do all their homework up front,” said 


James Ryan, senior communications 


manager tor DaimlerChrysler Services 
in Southfield, Mich. 
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Most of the consumer aid products 
on the Chrysler Financial Web site are 
in Spanish and English. 

There's more consumer ammuni- 
ion coming. In September, GMAC 


will introduce an ambitious Credit 


Education Outreach Program with 
Services 


1 American Financial 


Association (www.atsa.com), schools 


and other nonprofit organizations. Its 
goal is to provide basic consumer edu- 
cation on vehicle financing for buying 
and leasing. “Ts really for anyone but 
were making special 
efforts to address the 
minority communi- 
ty, in this case 
Latinos and African 
Americans,” says 
Ignacio Macias, who 
is helping GMAC 
spearhead the 
program) from) its 
government and 
industry relations 
office in Washington. 
The. materials will be 
both 


Spanish and English. 


presented in 


“Sometimes 
dealerships are kind 
of Intimidating 
and, being Latino, 
I know we some- 


times pay more,” 


sud Macias, a 
Cuban American. 
This 1s just a tool 
better inform 
people,” he Savs. 
“Latinos are 
bey ripped off every day, evervwhere, 
as much as anvbodv's being ripped 
off” he added. “The more appropriate 
We're 
proactive approach by 


term is “predatory: lending.’ 
taking a 
providing the necessary information 
to equip people so they can make 
intelligent choices.” E 


RESUMEN 

Escoger el mejor carro para 
usted, es solo la mitad del trabajo 
necesario para comprar un 
automóvil; la otra mitad es con- 
seguir el mejor financiamiento que 
sea posible y por lo general no se 
le presta mucha atención a ello. El 
promedio del costo de un carro 
nuevo es de $20,000.00, por lo 
tanto es bueno que haga com- 
paraciones y estudie el finan- 
ciamiento, igual que lo hace cuan- 
do escoge su automóvil. Existe 
bastante información disponible en 
las bibliotecas, el internet, las difer- 
entes publicaciones dedicadas a la 
industria automotriz para ayudar- 
le a seleccionar el mejor automóvil 
que satisfaga sus necesidades per- 
sonales y familiares. 

¿Está preparado para 
enfrentarse a un vendedor agresi- 
vo? No caiga en la vieja trampa que 
dice: “El precio no importa, lo único 
importante son los pagos mensu- 
ales”. En realidad, los pagos men- 
suales están basados en el precio Mi 
total del automóvil y mientras más 
sepa y entienda de estos precios, 
podrá obtener un mejor contrato. 
Existen varios estudios que indican 
que los latinos pagan intereses 
más altos que los blancos ameri- 
canos, sin importar que tan bueno 
sea su historial de crédito. 

Muchos compradores saben 
como negociar el precio de venta 
del automóvil; pero pocos saben 
negociar el préstamo. La mayoría 
de vendedores de autos son hon- 
estos; pero los hay deshonestos y 
la mejor forma que usted se pro- 
teja de ellos, es informándose muy 
bien antes de firmar el contrato de 
compra. Su mejor defensa es cono- 
cer las actuales tasas de interés 
de los préstamos y tratar de con- 
seguir que le aprueben el présta- 
mo antes de que compre el carro. 
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| GMAC proudly salutes the 20th anniversary of the Hispanic Press. 


We are proud to salute the dedication the Hispanic Press has given to providing 
Hispanic Americans with information that is both important in ther culture and in 


their lives. GMAC is equally dedicated to educating consumers about credit and it 


importance in their lives 


Happy Anniversary. 


GMAC 


FINANCIAL 
SERVICES 


wien gmacÍs.Ccom 


GMAC is a registered trademark of the General Motors Acceptance Corporation * 2002 GMAC All rights reservec 


First Looks 


2003 Lincoln Navigator 


By Andres Tobar 


ANTA BARBARA, CA 

Driving a Lincoln Navigator 

offers the experience of being in 
a powerful veliicle that will get vou 
where vou're going in luxury and com- 
fort. When 1 first) boarded the 
Navigator, | noticed the bands of gen- 
wine American walnut burl on the 
Instrument panel and deers. Walnut 
Also 1s used on the leather- and wood- 
rinuned steering Wheel. All second-row 
seats are fitted with lower anchors and 
tether mounting points. which make 
securing a compatible child satety seat 
simple process. 
he Navigator's new suspension 
helps keep the rear of the vehicle firm- 
lv planted on rough roads and during 


cornering. Phe total absence of play in 
the steering wheel provided complete 


and instant response to mv every driv- 
ing command. Tt alse gave me confi- 
dence in my ability te guide and control 


the vehicle in some of the most chal 


2003 Lincoln Navigator 


lenging courses | drove in the hills over- 
looking Santa Barbara 

Welcome additions and standard 
equipment on all Navigators arc a 
brake 
system) and a new dual-rate brake 


four-wheel anti-lock disc 
booster that provides a “panic assist” 
mM emergency situations. 

All Navigators are powered by a S.4- 
liter dual overhead cam VS engine with 
four valves per evlinder, producing 300 
horsepower at 5,000 rpm and 355 
pound-feet of torque at 2,750 rpm. 
Which provides power and quick 
response to acceleration. 

Cost of the Lincoln 


including delivery charges. is $53.5 


2003 Hyundai Tiburon 


By Art Garcia 


L DORADO HILLS, CA.—The 
kevs to gaming market share are 
quality. and price, something 


Japanese automakers taught Detroit a 


few decades AQ. South Korea's 


Hyundar Motor Company is on a 

similar brand-building path. Once 

known tor shoddy products. Hyundai | 
continues building a name for itself 

and increasing its US. sales. Besides 
offering affordable cars, it tosses in a 
ten-vear, 100,000-mile powertrain and 
60,000-mile 
bumper warranty. 


five-vear, bumper-to- 


Hyundai Tiburon | 


The Tiburon. “shark” in Spanish. 


adds pizzazz to the Hyundai lineup. It 
sports an appealing base price of S1S,999 
tor the 2.0-liter, 140-horsepower, four- 
evlinder engine with 133 pound-teet of 
torque at 4.800 rpm. Price for the 
IS1-horsepower, six-speed V6 GT that 
delivers 177-pound-feet of torque at 
4,000 rpm is 518,299, Earlier this vear 
Hvundar Motor America launched a 
national Hispanic markeuny campaign 
that features three new TV ads airing on 
Spanish-language stations 

Loosely based on the same platform 


} 


as the compact Elantra front-wheel 


drive sedam the Tiburon shares the 


Elantra's four-evlinder engine and also 
carries the Sonata sedan s V6. New for 
Hvundar is the Tiburon's six speed 
manual transnussion option to the 
standard five-speed manual and four 
speed automatic 
Tiburon is a bold step from its pred 

ecéssorm the. 242 
] 


Sport coupe Intro 
) . 1 
I 


uced in 1997, and offers t 


Ñ 
eve-appeal Hyundar seeks to match its 


improved quality and bargait 


prices 


First Looks 


2002 Volvo S60 AWD SR 


By Andres Tobar 


OS ANGELES, CA.—While in LA. 

recently, 1 had mv first experience 

driving a Volvo S60. This sporty 
sedan provided the energy required in the 
last-paced streets amd freeways of 
Southern California 

S60's standard satety features include 
side impact airbags and side curtains, 
Whiplash protection seating system, 
dual-stage front airbags, plus Volvo's 
safety cage construction. Tn normal 
driving situations, the 560 all-wheel 
drive primarily powers the tront wheels. 
Only when the system detects the front 
wheels have lost tracuon and begun 
to spin does it deliver power to the Volvo S60 
rear wheels. 
Phe smooth power for the S60 for those who are voung at heart, but S60 seats five adults comfortably. The 

WD derives from the 2.4-liter, five with the maturity. to appreciate its S60 AWD SR four-door sedan’s base 
vinder aluminum engine. Phe S60 Is value. While considered a compact, the price is $33,375. 


RESUMEN 


LINCOLN NAVIGATOR 2003 
El modelo Navigator de Lincoln es un automóvil extraordinario que lo llevará a su destino rodeado de lujo, confort 

y seguridad. El rendimiento en la ciudad es de 12 millas por galón y en la carretera es de 17 millas por galón. 
haria alisios ds reepune hisertaras da de aprinimadarente 883,575.00, se incluya ive Quits 


HYUNDAI! TIBURÓN 2003 
La compañía Hyundai Motor Co. de Corea del Sur, A A. ADE 
del consumidor al ofrecerle automóviles económicos, de mucha calidad y con garantía de 10 años y 100,000 
millas en el motor y 60,000 millas en la carrocería. El nuevo modelo deportivo Tiburón esta realzando las 
crecientes ventas de esta compañía ya que su precio está entre los $15,999.00 a los $18,299.00 con todos 
los accesorios incluidos en estos precios. 


VOLVO 860 2002 
El nuevo sedan de Volvo continua la excelente reputación de esta compañía en materia de seguridad automotriz 
y también le ofrece el confort de manejar un 4x4. El modelo S60 es para los jóvenes de corazón que tienen la 
madurez para apreciar el valor de este carro. El precio de importación en el puerto de entrada es de $33,375.00, 
que incluyen $5,310.00 en accesorios extras. 


National Safety Awareness Campaign 


Travels of a $ 
Vegas 


Pictured are Eddie Escobedo, 
publisher of El Mundo, Alberto 
Rocha, National Image Chairman, 
Charles Edmondson of Volvo of 
Las Vegas and Andres Tobar, pub- 
lisher of Latinos On Wheels 


he Edward Davis Education 
Foundation (EDEF) and Volvo 
Car’s national seatbelt: safety 
awareness campaign, “Buckle Up for 
Safety, Volvo for Life.” made a stop in 
Las Vegas, as it continued moving 
across the US., spreading the buckle 
Up message 
In May, the safety team traveled 
to the National Image Inc. Training 
Conference & Exposition at Bally's 
Las Vegas Hotel & Casino. Volvo dis 
plaved its 2002 SSO Sedan the safest 
car on the road. Almost 1,000 of the 
National Image Inc. Conference par- 
tieipants stopped by the Exhibit to 
review the safety information and to 
enter a chance to win the Volvo SSO 
Andres Tobar, publisher of Latinos On 
Wheels and coordinator of the Las Vegas 
event, said the “National Image Inc. is 
an excellent forum to promote this pro- 


gram, where Latino community leaders 


Diversity Career Fair 
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IMA Latinos On Wheels 


are encouraged to set the example ot 
always using seat belts.” 

Volvo Cars, a leader in vehicle sate 
tv technology, partnered with EDEBF to 
Increase seatbelt safety among Latinos 
and African Americans. Car crashes 


are the leading cause of death for 


Latinos, according to a recent report 


US Navy Lt. Clifford D. Schmidt demonstrates 
proper placement of baby seat. 


Buckle Up For Safety 


¡VOLVO 


Or AS 
, E 


e” 
# 
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from the Center for Disease Control 
and Prevention 

Phe reporto reveals that) young 
Latinos drive halfas many miles as their 
non-Latino white American counter 
parts but are twice as likely to die ina 
trafic accident. The main reason for 
the high traffic death rate for Latinos is 
lack of seat belt and child satety 
seat use 

Phe Edward Davis Education 
Foundation is the Independent, 
non-profit. educational arm of 
On Wheels, Inc 


Latinos On Wheels magazine in part 


¿Which publishes 


nership with Tobar, who is the 


Majority owner ofthe magazine. ms 


+ 


| camino al éxito. 
Avanza indefinidamente. 


“STOYOTA 


oa ECIAJE DE TO VIDAL 


NO REINVENTAMOS LA RUEDA. 
PERO NOS FALTO POCO. 


EL COMPLETAMENTE NUEVO FORD EXPEDITION DEL 2003. 
Suspensión trasera independiente para disfrutar la maniobrabilidad y andar como un auto 


Tercera fila de asientos que se dobla al piso automáticamente* para la conveniencia 
de más espacio con sólo tocar un botón. 


matico que se dobla al | 


Bolsas de seguridad tipo cortina que ofrecen tranquilidad al mejorar la seguridad y protección 


y mucho más. 


rE PROB rion arc reer a 


www. fordvehicles.com 


* Tercera fila de asientos estándar. sistema auto 


